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About Alibaba.com £72. Alibaba.com

THE LEADING

B2B E-COMMERCE
PLATFORM

FOR GLOBAL TRADING

i = Sign |
What are you looking for... ) Search ign In [‘:S:’
= Join Free Messages Orders

€2 Alibaba.com

Products ~

English - USD

= Categories Ready to Ship  Personal Protective E..  Trade Shows  Buyer Central Sell on Alibaba Help Get the App Ship to: 5

MY MARKETS

vAZ¥ Pro Buyer Exclusive

Get payment terms and much more

@ Food & Beverage >

‘. Consumer Electronics >

Popular Christmas
" Apparel % prOdUCts

R vehicles & Accessories > Up to 10% off customizable items
with low minimum order quantity

@ soorts & Entertainment > £2 Alibaba.com Q

& Machinery N Source now

¢ Home& Garden

Al Consumer Electronics Vehicles & Accessories

Apparel

88 Al Categories Stock up smart

@ Up to 40% off
& On-time delivery*

(@ New Arrivals |2 Top-ranked Products Personal Protective Equipi

—=
N oo %
. ‘ 8 @
—~ A g ) |
- All Categories  RFQ Promotion  Online Trade PPE &
Show Healthcare
-

US$4.59 Us$2.19 US$2.67 US$42.14 US$2.40 US$56.00
Trending Now Trending Now Trending Now 1 Piece 1 Piece 1Piece

[E! Dropshipping @ Global Original Sources

Alibaba.com

Us$2.20

US$15.32
1 Piece

Us$41.99
1 Piece

US$76.50

1 Piece 500 Pieces

Customized products p— Ready-to-ship products

Partner with one of 60,000 experienced manufacturers with design & Source from 15 million products that are ready to ship, and leave t
production capabilities and on-time delivery. facility within 15 days.

Shipping discounts

Apparel new arrivals

A (O = =) ®

Home  TueView Messenger  Cart My Alibaba

< w8

Premium OEM Factories Top-ranking suppliers Fast Dispatch
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Alibaba.com:
Global B2B ecommerce
marketplace

« Alibaba.com was founded in 1999 as Alibaba Group's
first business unit which has become the world's
leading cross-border B2B ecommerce platform.

« Alibaba.com is like an online trade show, open 24/7,
365 days a year, where sellers of the world can
connect with buyers domestically and globally.

« Alibaba.com has been named the "Best B2B website
in the world" by Forbes Magazine 8 times in a row.




About Alibaba.com £72. Alibaba.com

WE FOCUS ON
GLOBAL TRADE FOR
MORE THAN 20 YEARS.

Active buyers Years of industry

P R 4om+ 55 20*
4“ a ‘i \ ; : Suppliers Industries covered
. 2 df A 200,000* 40
C\ i 74"

Counties and regions Product categories

b= € © 200" 5,900

Languages supported Products

/ | \ y | | \ 18 200Mm+




Who do we exist for? £ Alibaba.com

Manufacturers Wholesalers Retailers New digital entrepreneurs Service providers
- Strict on quality - Look for deals - Follow new trends - Build digital-first brands - Need parts & components
- Transform ideas into reality - Source in large quantities - Seek partnerships - Leverage digital solutions to turn - Timely inventory

- Perform due diligence - Have less to spend passions into businesses



Global buy, global sell £ Alibaba.com

Top buying countries & regions Top supplying categories and countries
Rank Market Rank Market S e ] e

Garden
United States Japan
P {'é_ Machinery @ Sports & e Mainland China
Entertainment

2 United Kingdom 12 Cambodia R —

Electronics
3 Canada 13 Russia
4 Australia 14 Saudi Arabia @ Gifts & Home & @ i

Crafts Garden
5 Mexico 15 Nigeria
6 Germany 16 Peru [¥) Apparel a Pakistan
7 Netherlands 17 Italy Beauty & .

Ital
és’ Personal Care +®, South Korea ‘ ' Y

8 Philippines 18 Thailand
9 France 12 Singapore ‘ ' Italy Vietnam B Thailand 2= United States

Raiae ,j’} Agriculture -~ =

Beverage @ &= ;

. Turk &= Malaysia Japan

10 South Korea 20 Spain ey = Y o b

Source: Alibaba.com data, 2022
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How SMEs grow with
Alibaba.com



A suite of digital tools to boost your ecommerce business €2 Alibaba.com

0 00 =
A 8_
all oQ =
Alibaba.com Storefront Alibaba.com Store Product Listing Alibaba.com Company Profile

0= = oo
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Alibaba.com Product Listings Keyword Advertising Communication Tools

A Q R

Real-time Translation Alibaba.com Search Result Request for Quotation



Build your B2B online presence with Alibaba.com £72 Alibaba.com

Search RFQ Messenger LIVE i Virtual Reality

Search by products (Request for Quotation) - Contact suppliers in real time about A platform for buyers and Showroom
- Millions of products - Intelligently matches buyers' product products and services via preset or suppliers to interact in real time,

- Source for resale or individual use customized inquiries no matter their location. P Immersive virtual tours

- Prices, shipping fees, and dispatch :L se:;g‘: ;:hq::rs‘:s ntzgsixzzor el - See when suppliers are active so as ce granting buyers' exclusive

time displayed bu‘;{:‘ess : to optimize requests access to factories and
showrooms.

Search by manufacturers - Often receive numerous responses in
- A wide range of manufacturers under 12 hours

- Source bulk and customized products

- Specification fulfillment

‘ Lucy Liu '

<

For your business

An 0

u]
categories 0D Hi Alex!

How can | help you?

Inspired by your history

3 = R
®F L

$6,800.00 $0.44

Top-ranking

Hi, Tommy! | want a laser-
engraved customized logo
on the back of the phone
case. Is the production
process feasible?

True View

A dedicated feed allowing
buyers to discover trending
products via short-form video
content.

Browing history

7

Sure, we can communicate
the details via video call




Analyze, optimize and grow with Alibaba.com Data Analytics €2 Alibaba.com

Access best in class optimization with
360° analytics & real-time reporting

My Alibaba analytics is a powerful
statistical analysis tool:

2 It shows buyer behavior patterns
> It provides business strategy insights

> It gives valuable feedback
on business performance
and operations

» It maximizes online exposure
and return on investment (ROI)




e Reasons to Partner

E Digitize the offer

Powerful B2B ecommerce solution
that can add value to the Trade
Show's offer without important
investments or hires.

Improve margins

Receive a commission and keep
the customer relationship. High
ROI. Reduce buyers’ recruitment
costs and marketing/PR costs.

;;?I_ Grow demand

@

A .

Increase the number of local and
global business buyers, exhibitors
and B2B meetings.

Access to new /’/ Q
partnerships and reports \‘( }) ]
Thanks to Alibaba’s brand, new O\ .:/

global partners, speakers and
reports.

Grow visibility

To get the maximum level

of visibility thanks to highly targeted
communication campaigns, increase the
brand awarness of the tradeshow at a

global level.

Data access

Having access to dedicated reports on
their own exhibitors in the platform, the
tradeshow can personalize the offer and

prepare business development plans (by

industry and by market).
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How Tradeshow Organizers Can
Leverage Alibaba.com

£ 2 Alibaba.com | USA



Global B2B & Omni-Channel Opportunities €2 Alibaba.com

B2C:
USD 3.8 trillion

B2B: USD 23.9
trillion

Today, B2B e-Commerce is

oX

larger than B2C e-Commerce globally.

SOURCE: US INTERNATIONAL TRADE COMMISSION
NOTE: B2C; BUSINESS-TO-CONSUMER; B2B; BUSINESS-TO-BUSINESS

Online Channel:
16%

Hybrid/Omni-
Channel: 84%

16% B2B transactions will happen
through online channels.

84% will happen in a hybrid form by 2026.

SOURCE: THE FUTURE OF OMNICHANNEL B2B TRADING 2022 - REPORT COMPILED BY EUROMONITOR INTERNATIONAL FOR
ALIBABA.COM



B2B Omnichannel Strategy Adoption Has Become Essential

For any tradeshow
organizers, providing a
seamless experience and
more importantly,
linkage across all online
and offline touchpoints
have become essential.

B2B omnichannel
strategy can help
tradeshow
organizers with:

= Understand customers and audience

* Get a better understanding of attendees/audience and how to engage them.

Improve audience targeting and acquisition

» More datapoints for precise targeting which can lead to more acquisition

mmmw Cstablish activity linkage

« Establish audience activity linkage during and after the tradeshow.

Widen marketing reach for suppliers/exhibitors

« Reach suppliers beyond traditional lead acquisition channels.

mmmm Create a unified experience

« Create a unified customer experience across all available online and offline
touchpoints.




How Alibaba.com Can Complement And Partner With Tradeshow Organizers

B2B E-COMMERCE SOLUTION

- @

ALIBABA.COM X 1RADESHOW ORGANIZER’S
SPECIAL ONLINE TRADESHOW

[T
]

0

ALIBABA.COM BUYER AND ALIBABA.COM @ YOUR
SUPPLIER MARKETING TRADESHOW
PROMOTION PROGRAMS



£ 2 Alibaba.com

Online Tradeshows & Livestreaming in Alibaba.com

- - [ |
P repwe Popular Designs
Alibaba.com offers sellers various online tradeshows o rostenn L., x WeCOSHOPROF - =
e WeCosmoprof
Diverse Functions
(the most famous are Super September and March O oo Onlins Tracs Shos
) ) . . . P venichen & acousacnes October 518, 2020 P .
Expo) with the possibility to conduct livestreaming on ¥ rsrservs D sk, 1
@ Ccowure Bevioks
the platform. 6
€2 Alibaba : w _
Aligw o EXPO Canagaries ReadyoShip TraceSnoas  Persoral Procecve B Buyer Cena SetcaAibes - Hep ethesop  Engish @
Openning Live Show .
of March Expo 2021 ﬁg e
March 1, 17:00-24:00 PT —
: sa )
ﬁ R ¥
(a8 - =
30%-50% off, Limited-time SR SR mmem e
Official Livestream Only
Global Food &

Beverage Expo

Discover popular products

View more




Alibaba.com Online events

(

¢ MARCH EXPO

Held every March, this month-
long promotional event provides
buyers with new products, new
services, new suppliers, and new
possibilities.

2
\MARCH EXPO
N

NEW POSSIBILITIES

BETTER ACCESS

March 1-3), 2

SUPER SEPTEMBER -

The largest annual promotional
event on Alibaba.com, our Sept-
emberly event is the perfect
opportunity for businesses to
stock up on inventory in time
for the holiday season.

SEP1-30 PT
snvemsunE

FOR

See full benefits -

~\

(

N\
A Online Trade Show

Industry-specific promotional
events to help buyers source
products, discover the latest
industry trends, and interact
with high-quality suppliers.

A

Home & Garden 2021 P :

Online Trade Show - X :

Hot trends, new products, o — m
s—da

and great savings!

o J/

PARTNER EVENT

Monthly showcases designed
to help pair buyers seeking
top OEM/ODM manufacturers
or up-and-coming brands
with third-party verified and
inspected suppliers more
efficiently.

E ITE ,‘ A

‘ _

.ELITE BRAND DEALS

10% off or more

Industry
events




In recent years Alibaba.com have developed multiple
partnerships with different tradeshow organizers globally

Consumer /
Techn_olqu exporivaschuh a a p e ) \
Association

ahead of the curve
& DOSSELDOREF IE;!)()
PREMIUM Munich

automechanika
FRANKFURT
TERNATIONAL FASHION TRAD

22
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Alibaba.com

CONNECT ON LINKEDIN
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